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Following publication of the original article [1], the

authors requested the following changes:
Received: 23 August 2017 Accepted: 23 August 2017

+ In the abstract, results: Previous phrasing “Bar 1: Published online: 29 August 2017

Daily wine volume (ml) purchased was 10.5% (95%
CI 1.0, 20.9) higher when sold in 510 ml compared to
370 ml glasses; but sales were not significantly higher  Reference
with 370 ml vs. 300 ml glasses (6.5%, 95% CI —5.2, 1. chhey R, Cquturier D.L, Hollands GJ, Marjtzari E, Zupan Z, Marteau TM.
» « . . Wine glass size and wine sales: a replication study in two bars. BMC Res
19.6)” to become “Bar 1: Daily wine volume (ml) pur- Notes. 2017;10:287. doi:10.1186/513104-017-2610-0.
chased was 10.5% (95% CI 1.0, 20.9) higher when sold
in 510 ml compared to 370 ml glasses; but sales were
not significantly different with 300 ml vs. 370 ml
glasses (6.5%, 95% CI —5.2, 19.6)".
+ In the results section, paragraph 3: Previous phras-
ing “In Bar 1, daily wine sales were not significantly
higher when using the 370 ml compared to 300 ml
glasses (6.5% sales increase, 95% CI 5.2% decrease,
19.6% increase)” to become “In Bar 1, daily wine sales
were not significantly different when using the 300 ml
compared to 370 ml glasses (6.5% sales increase, 95%
CI 5.2% decrease, 19.6% increase)”.

The original article has been corrected.

The online version of the original article can be found under
doi:10.1186/513104-017-2610-0.
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